
Education

BFA Communication Design
2012 - 2015

Graphic Design | Film & Photogaphy
Indus Valley School of Art & Architecture

UI/UX Design Certification
2024 - 2025

UI/UX Design | Human Computer Interaction
Springboard

Aamnah Ahmad
Lead Product Designer

Portfolio | LinkedIn
Dallas, TX
aamnahahmad@gmail.com

Skills

• User Research & Synthesis

• Research Planning & Prioritization

• UX Strategy Documentation

• User Interviews & Surveys

• Heuristic Analysis

• User Needs Analysis

• Research Backlog Management

• Usability Studies

• Qualitative & Quantitative Research

• Card Sorting & Diary Studies

• Task Analysis

• Field Studies

• Journey Mapping

• User Flow Mapping

• Wireframing

• Design Systems

• Information Architecture

• Prototyping (Low to High Fidelity)

• Visual Design Artifacts

• Interaction Design

• Cross-Functional Collaboration

• Stakeholder Communication

• Agile Methodology

• Interdisciplinary Teamwork

Tools

• Figma

• Adobe XD

• Adobe CC Suite

• Sketch

• Miro

• Flinto

• Axure

• Zeplin

Projects

• Ripple - Streaming Service

• Wandr - Travel Planner

• Gramcity - Photo Locater

Experience
Lead Product Designer | Hidden Gemz Oct 2024 - Jan 2025 | Dallas, TX

• Led the end-to-end redesign of a B2B dashboard and onboarding experience, resulting in a 15% 
increase in new business registrations and a measurable reduction in manual support processes.

• Collaborated cross-functionally with stakeholders, product, and business teams to align design 
strategy with core business goals, accelerating product delivery timelines by 20%.

• Translated user data into actionable insights, defining user flows and structuring the information 
architecture to improve task completion rates.

• Created wireframes and high-fidelity prototypes to validate design solutions, ensuring stakeholder 
alignment and user clarity throughout the product lifecycle.

• Conducted usability testing with representative users, refining designs through rapid iteration to 
enhance engagement, reduce onboarding time and improve user satisfaction scores.

• Advocated for scalable design systems and usability best practices, laying the foundation for future 
design consistency and efficiency across the platform.

Marketing & Operations Manager | LKM Logistics Sep 2020 - Present | Dallas, TX

• Designed and delivered high-impact client presentations, cost analysis reports, pitch decks and 
performance dashboards to support data-driven decision-making with the VP and leadership team.

• Collaborated with executive leadership to shape and execute strategic marketing and operational 
initiatives, contributing to a 27% increase in client retention and overall business growth.

• Led the development of scalable internal systems, including onboarding materials and training 
modules, reducing ramp-up time for new hires by 40% and improving process consistency.

• Partnered with cross-functional stakeholders across logistics, sales and executive teams to define 
priorities, streamline workflows and advocate for user-centric thinking across operations.

• Acted as a key liaison between technical teams and business units, translating user and stakeholder 
needs into clear business requirements and actionable strategies.

• Conducted internal research and competitive analysis to inform marketing direction, identify new 
business opportunities and support long-term roadmap planning.

Senior Graphic Designer | ClubCorp Jul 2019 - Jul 2020 | Dallas, TX

• Collaborated with XFN teams in agile sprint cycles to deliver business-driven design solutions, 
contributing to a 23% increase in new member registrations across the region.

• Led brand identity redesigns, crafting cohesive visual systems and messaging that elevated the 
overall member experience and reinforced brand consistency.

• Applied user-centered design principles to develop intuitive assets across digital and print, improving 
engagement and usability across marketing touchpoints.

• Leveraged design thinking methodologies to identify user pain points and guide innovative solutions, 
increasing campaign effectiveness and member satisfaction.

• Implemented scalable design templates and asset libraries, reducing production time by 30% and 
improving consistency across club-level communications.

Manager Strategy And Design | EatMubarak       Feb 2018 - Jul 2019 | Dubai, UAE

• Spearheaded brand design consistency across all touchpoints, from campaign visuals to in-app UI, 
ensuring a cohesive identity.

• Introduced scalable design systems and streamlined creative workflows & internal processes by 
implementing project management systems, reducing production time.

• Launched promotional campaigns and seasonal strategies in partnership with marketing teams, 
supporting retention and order frequency goals.

• Collaborated with product, marketing and engineering teams, in a fast-paced agile environment, to 
create seamless user experiences across the mobile and web platform.

Lead Visual Designer | Valustrat        Oct 2016 - May 2018 | Dubai, UAE

• Established a cross-departmental visual strategy as the inaugural design lead, managing 10+ 
simultaneous projects and increasing delivery efficiency by 30%.

• Overhauled all communication and marketing materials - including corporate profiles, annual & 
quarterly reports, newsletters & brochures - resulting in a 50% increase in stakeholder engagement.

• Established and implemented brand guidelines to ensure consistency and cohesiveness across 
digital and print touchpoints, increasing visibility and lead generation by 25% within the first year.

• Collaborated with XFN teams to align design efforts with business goals.

• Introduced scalable design systems and reusable design templates to reduce turnaround time.

Asst. Manager Strategy And Design | Empact     Sep 2015 - Sep 2016 | Karachi, PK

• Developed strategic campaign frameworks for experiential and on-ground activations tailored to 
client objectives and target audiences.

• Designed end-to-end campaign plans - integrating timelines, resource allocation & measurable KPIs.
• Led cross-functional coordination for client projects, ensuring seamless execution across logistics, 

staffing, branding and vendor partnerships.
• Created data tracking templates and post-campaign reports to analyze ROI, audience engagement 

and on-ground performance.
• Managed stakeholder communications including client briefings, internal team meetings and vendor 

alignment, ensuring on-time delivery of campaign assets.

https://www.aamnahahmad.com/
www.linkedin.com/in/aamnahahmad



